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PURPOSE

Support practical food
education that builds life skills
and helps children, families
and communities thrive



WHO WE ARE

a education hul-
wf/zofo(«#cm.

Based on the site of a state school in East
London, Hackney School of Food is a not-
for-profit social enterprise with an award-
winning kitchen, flourishing growing garden
and versatile meeting space.

Each year, thousands of children, families
and community members take part in our
food and garden education programmes,
building confidence, knowledge and
practical skills for a better future.

Our model is shared beyond East London,
giving schools and education hubs across
the country the tools to create positive
change in their own communities.

“The fact that this is accessible is so
important as there were things | wanted
to do but | couldn’t because we didn‘t
have the money.”

- Parent
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WHY PARTNER WITH US?
Bugond a one-off erngagumant

A partnership with us gives your people the opportunity to make a
meaningful difference while enjoying unique experiences in an urban
oasis where food, nature and community come together in
purposeful and inspiring ways.

Our year-long partnerships include away day experiences,
programme sponsorship, community events, hands-on volunteering
and bespoke opportunities tailored to your organisation. A t
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We'll create lasting value for your business and people, while you help
us deliver tangible social impact.
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OUR CORE
PROGRAMMES

0&0‘!/ 'seed to spoon’ learning model
combines hands-on garden exploration
with kitchen-based cooking to build
curiosity, confidence, practical life skills . .
and wellbeing. 4 ; ' 3

This work includes:

1. Curriculum-linked classes: hands-on sessions for primary and secondary
pupils combining cooking, nutrition, seasonality and sustainability.

2. After-school and holiday clubs: Self-funded and subsidised cooking and
garden education sessions for children.

3. Community classes: Group sessions for underserved groups that focus
on specific skills and expertise, such as gardening for wellbeing.

4. Public events: Year-round community feasts, family friendly activities,

learning sessions and garden events. s (e Seliee)] el Feee 15 B EEel)

valued by staff and families alike,
offering something truly different and
inspiring for children who often don’t

get access to experiences like this.”

- Emma, Kingsmead School




Each yan, Nackney dchool of Food
HOW YOUR PARTNERSHIP reacken:
WILL MAKE A DIFFERENCE 2000

Over adults at community
7500 workshops and events 3‘
Z(/?, support our work by generating income through

.. . . {
fundraising, partnerships and sponsorship. visits from state schools we

partner with

schoolchildren |

e Open our doors to more children. Help children
from low-income families to attend our
programmes.

e Keep our teaching garden flourishing. Nurture our
educational garden, orchard and growing spaces.

e Putingredients in children’s hands. Subsidise our
costs to keep our cookery lessons affordable for

“Our partnership with Hackney
local schools.

School of Food has provided
meaningful opportunities for our

e Support healthier, stronger communities. Enable .
colleagues to support their local

cooking, gardening and wellbeing programmes
that bring people together.

community through volunteering
and fundraising. We are pleased
to support their work and the

e Investin the future. Help our award-winning

facilities to remain a vibrant community resource. positive Impact it continues to
have across the local

community. “



One half-day team

A ! -
way.days & experience (up to 14 One full-day away day (up
experiences to 20 people)
people)
Up to 10 school Up to 20 school
Employee n : :
. programme volunteering : programme volunteering
volunteering :
places : places
Programme 1 holiday club or I community cooking
sponsorship : community event programme
P 1 holiday club
.- ¥ : Community Priority access to selected Priority access to selected
= : engagement : events and masterclasses : events and masterclasses
-! . :' .. i .................................. i ................................................... i .....................................................
A u Ppu RTU N ITI Es 2 © Brand visibility across : Enhanced brand visibility
LR i : Recognition : supporter : and storytelling
| w y : . : , R, : communications : opportunities
AL are five flexible tiers, designed to suit N3 : : :
different OrgdniSGtionS, qmbitions qnd bUdgetS ] EEEEEEEEE SIS EEEEEE RN EEEEEEEEEEEEEEEEEEEESAEAEEEEEEEEEEEEEEEEEEEEEEEEEESEESSSSESESEEEEEEEEEEEEEEEEEEEEEEEEEE
over a 12-month partnership. Bespoke
opportunities ) )




Price £20,000+ £35,000+
Away days & : : As our principal partner,
expe);ienZes : 2full-day away days 3 full-day away days you'll make every part of our
: : work possible, from inspiring
............................................................................................................................... : children to cook and grow
: ¢ Priority access to year- food, to Suppo.r.ting families
Employee 3;3?\?:23;9222?0”3 for ¢ round volunteering and communities to edt
volunteering 9 i opportunities, subjectto  : well, while sustaining the
uptolOteammembers i Gty : team, teaching kitchen,
: - gardens and facilities that
................................................................................................................................ make this work happen
Programme : Year-round school : Year-round children or every day.
sponsorship programme community programme

] : : E This is a unique,
............................. ............................................... ................................................ OraniSGtion'Wide

Communit Sponsorship of and : Headline sponsorship of partnership with bespoke
y involvement in 1 annual i summer party or autumn recognltlc?r'\ Gn‘d GC“YGt'O”
engagement community event BBQ opportunities, including
: headline partner status,

— e — e R e v ————
] - : - volunteering, product

Headline partner ) -
integration and brand

Enhanced visibility and

Recognition . recognition across
content collaboration — isibili
ST visibility that showcases
3 : : H your support across our
............................. ............................................... ................................................ entire progromme
: - Team learning and
Bespoke : Team learning and 9

development
HSOF engagement in off
sites and internal events

opportunities : development




LET'S GROW
TOGETHER

Condact un

Hackney School of Food
Oswald Street
E5 OBT

hello@hackneyschooloffood.com
07395 747296

@ www.hackneyschooloffood.com
@hackneyschooloffood

m, Hackney School of Food

HACKNEY
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https://www.hackneyschooloffood.com/
https://www.instagram.com/hackneyschooloffood/
https://www.linkedin.com/company/hackney-school-of-food
https://www.linkedin.com/company/hackney-school-of-food
https://www.linkedin.com/company/hackney-school-of-food
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